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THE APPLE —Most canners are as busy as bird 
SAUCE DERBY dogs these days, yet, although many 

plants are running 24 hours a day 
the sales departments and management are just as busy 
jockeying for position and running down the usual 
rumors. Our market reporters are doing the same, and 
a good job it is. Please turn to the market pages for 
the latest dope. 


But speaking of jockeying for position, New York 
canners make a habit of doing just that literally, at 
the Palmera State Fair Each year. For a delightful 
change of pace read New York State Secretary, Bill 
Sherman’s Comments on the Ilth “Apple Sauce 
Derby” at the Fair last week: 


“WAGGONER WINS THE APPLESAUCE DER- . 


BY—THAT IS, IF YOU DISCOUNT THE “WILD 
HORSE OF THE OSAGE”: We've watched ten of 
these here now “Applesauce Derbys” in as many years 
but never have we seen a finish like this year’s. Here 
the boys are pounding around the half mile oval. 
They've made one trip around and are headed into 
the backstretch when all of a sudden there appears 
out of nowhere a loose horse standing broadside in the 
middle of the track. “Monnie” Waggoner who is in 
the lead sez to himself “Holy jumpin’ catfish, where 
did that thing come from”? Just about that time the 
horse sees the four sulkies and decides he should get 
into the act too. Soooo, he takes off just like the pro- 
verbial “Wild Horse of the Osage” and leads out like 
he’s going to advertise that Mobil gas, mane flying, 
and all that sort of stuff. 

“About this time they're rounding the curve and 
coming into the stretch and even the spectators have 
sensed something was happening and you shoulda 
heard the roar when “Osage” came thundering down 
the straightaway with Monnie, Ben Miles and Gordie 
VanEenwyk all in hot pursuit. Mort Adams is in the 
race too but he’s not in hot pursuit. It was a sight to 
see and proved a point. You don’t need a bunch of 
Amateurs to drive a winner. The horse can do it all 
by itself. The unbridled, uninhibited nag went over 
the finish line by a nose and a flying tail but the 
judges said Monnie Waggoner’s horse, Betty Elking- 
ton, won it because she was hitched to Monnie who in 
turn was hitched to a sulky. ‘This was the third time 
in a row Betty Elkington had come in a winner in as 
many years. 
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“Ben Miles, the defending champ, was second; 
Gordie Van Eenwyk, third; and Mort Adams, fourth. 

“But let’s go back to the beginning. The day 
dawned hot and muggy so by the time we get ourselves 
over to the Fair Grounds it looked like it would be a 
repeat of last year’s real hot one. 

“Well sir, we wuz kinda goin slow down through 
the midway ‘cause we wanted to conserve our energy 
for the Continental Can Cocktail party which we knew 
wuz coming’ later, when all of a suddent we heard 
about seven guys yell, “hey Bill.” We looked over and 
there seated in the shade of a big hot dog tent were 
most of the boys who would be driving that afternoon. 

“We amble over and we could see right away the 
boys are gonna order a snack like a Pepsi and a ham- 
burger with all the trimmins so we order too to be one 
of the boys. Well sir, you shoulda heard the untruths 
and half-truths flying around the table. Ben Miles 
oldest boy Bill was there and we wuz thinkin “This 
ain’t not atmosphere for a fine upright boy” but then, 
Ben wuz tellin’ ‘em as tall as the others so we figured 
he knowed what he wuz doin to his kid. There wasn’t 
a one of em who could be depended on and each wuz 
saying he didn’t have a chance but he’d give it the old | 
college try. That kinda talk wasn’t helpin us much 
because we wanted to kinda get the inside stuff on 
who would win what. 

“Old Ben picked up the check so we figured maybe 
he was gonna plan to win and get it all back—and as 
later events proved, he almost did. 

“The boys ambled over to the men’s room (at a 
country fair it ain’t no Waldorf Astoria men’s room 
believe us) and then on into the bar under the grand- 
stand to get their nags hitched up for the warmup be- 
fore the first heat. Maybe that’s why they call them 
“heats” because they have to get the animals all 
lathered up ahead of time. 

“The first heat gets off in pretty fair fashion with all 
four pretty even. They wuzn’t half way around the 
first turn though before a couple of them went into 
a break. Kenny Boekhout’s skate was one of them and 
it broke a couple more times before the race was over 
so he was out of it. N. A. Waterman’s horse broke 
too but he made a little comeback but not enuf to 
challenge Monnie Waggoner who had the rail and 
Ben Miles who kept away outside on orders from the 

Continued on Page 19 
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“I don’t know who you are. 
I don’t know your company. 


I don’t know your company’s product. 


I don’t know what your company stands for. 


I don’t know your company’s customers. 


I don’t know your company’s record. 


I don’t know your company’s reputation. 


Now—what was it you wanted to sell me?” 


MORAL: 


Sales start before your salesman calls— 


with business publication advertising. 


This is one of the great advertisements of all time. 


It was prepared by the Fuller & Smith & Ross has existed in American business since the indus- 
advertising agency for the MeGraw-Hill Publish- trial revolution. Advertising is the first tool of 
ing Company, and is reprinted here with the kind business ... and a vital investment in a company’s 
permission of MeGraw-Hill. success, 

Since publication, more than 100,000 reprints CANNING TRADE joins with many other publish- 
of this McGraw-Hill advertisement have been re- ers of business magazines in acknowledging the 
quested by firms throughout the world. It has be- outstanding merit of this advertisement, and con- 
come a text for dozens of advertising editorials gratulates McGraw-Hill on the service they have 
and sermons. Why? Because it states a truth that performed for advertisers and publications alike. 


CANNING TRADE is read Regularly by top management in the Canning, Freezing and Glass Pack- 
ing Industry. If you have something to sell these people who produce the nation’s processed food 


supply, be sure that your Company and your Products are known. Advertise in CANNING 


TRADE—the most effective and economical approach to this National Market. 
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PACKAGING 


- Minute Maid to Pack 


in Aluminum Cans 


The first full-scale commercial use 


of aluminum cans by the citrus concen- 
trate industry has been announced by 
Minute Maid Corporation and Rey- 
nolds Metals Company. 

Beginning with the 1960-61 packing 
season next December, nearly all of 
the standard six ounce containers to 
be used at Minute Maid’s Auburndale, 
Fla., concentrates plant—an estimated 
50,000,000—will be made of aluminum. 

“In addition to being the first in the 
citrus industry to make full scale use 
of aluminum cans, Minute Maid will 
also poineer in-plant can assembly 
methods,” reports Franklin E. Penn, 
vice president of production for the 
concentrate firm. 

Can assembling machinery will be 
installed at the Auburndale plant this 
fall. The machinery will assemble can 
parts, consisting of flat, printed bodies 
and separate tops and bottoms sup- 
plied by Reynolds. 

The cans then will be fed into Min- 
ute Maid’s packing lines where they 
will be filled with concentrate, quick 
frozen and cased at the rate of about 
650 cans per minute. 

Products scheduled to be packed in 
six ounce aluminum cans under the 
company’s Minute Maid and Snow 
Crop labels include orange juice, grape 
juice, pineapple juice, grapefruit juice, 


tangerine juice, lemonade, limeade, 
pink lemonade, lemon-limeade, orange- 
ade, grape-lemonade and orange-grape- 
fruit blend concentrate. 

A contract under which Reynolds 
will supply the can parts has been 
signed, according to Mr. Penn and 
David P. Reynolds, executive vice pres- 
ident in charge of sales for Reynolds 
Metals. 

The Auburndale plant will use more 
aluminum cans during 1961 than any 
citrus concentrate company has ever 
packed in a single year. Mr. Penn 
said aluminum will be specified for a 
portion of the company’s 1961 con- 
tainer requirements at its other plants 
when orders are placed with canmak- 
ing companies. 

Mr. Reynolds said present condi- 
tions strongly indicate that much of 
the frozen citrus concentrate produced 
during 1961 will be packed in alumi- 
num cans. He pointed out that this 
industry must ship its products 
throughout the nation from Florida to 
the West Coast, thus incurring sub- 
stantial freight costs. 

“By switching from tinplate to alum- 
inum cans, a concentrate packer can 
reduce freight costs by an average of 
one dollar per thousand cans for na- 
tional distribution,” Mr. Reynolds 
said. 


This experimental assembly line 
makes aluminum cans for frozen orange 
concentrate at the Auburndale, Fia., 
plant of Minute Maid Corporation. 
Reynolds Metals Company hauled 
the can making machinery by trailer 
to Auburndale, setting up the first 
on-premises can production line in 
the history of the fruit concentrate 
industry. Finished cans (foreground) 
move directly into Minute Maid’s 
packing lines, completing a_ single 
operation which forms, fills, closes and 
freezes cans of orange concentrate, 
then places the can in cases ready for 
shipping. 


The citrus concentrate industry has 
experimented with aluminum cans for 
several years, climaxed last May when 
Reynolds asembled some 6,500,000 six 
ounce containers at the Auburndale 
facility. 

These aluminum containers were 
subsequently used to package Minute 
Maid frozen orange concentrate and 
are now being tested in four major 
market areas in the nation. Final test 
results will not be available for sev- 
eral weeks, but preliminary reports 

“indicate that aluminum is an excellent 
packaging material for concentrates 
and that it holds up satisfactorily dur- 
ing shipment and in-store handling. 


MAID. 


CONCENTRATED 


ORANGE 
JUICE 
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IN-MARKET TESTS of this Minute Maid Frozen Orange 
Juice can made of aluminum were conducted by Minute 
Maid in Atlanta, Philadelphia, Cleveland and Dallas-Ft. 
Worth. The information gained during the tests is being 
weighed by Minute Maid in its considerations of aluminum 
for packaging its concentrates. 


gk 
— 
» 
‘dealer 
2 
~ 


IN THE NEWS 


FTC TO SURVEY PROCESSORS 
ON DISTRIBUTION PRACTICES 

Canned foods will be included in 
an economic survey of distribution 
practices being undertaken by the 
Federal Trade Commission, it was re- 
ported last week. Initially however, 
the survey will cover the frozen food 
industry. 

The frozen food questionnaire, 
which is awaiting final approval by 
the Bureau of the Budget, will be 
mailed to processors rather than to dis- 
tributors. Recipients of the forms will 
be asked to disclose such information 
as the amount they spend in promo- 
tion and how they spend it, i.e., in co- 
operative advertising, free samples, 
demonstrators, placards, etc. 

In the case of cooperative advertis- 
ing and similar practices, processors 
will be asked to divulge the types of 
dealers with which they work. They 
will also be asked to what extent they 
sell under their own brand names in 
comparison with other labels. 
SEPARATE FROM LEGAL SURVEY 

The economic survey is distinct from 
a simultaneous legal survey which has 
been undertaken by the FTC Bureau 
of Investigation in an effort to detect 
violations of the Robinson-Patman 
Act. Section 6 of the basic Federal 
Trade Commission Act authorizes the 
FTC to require any corporation to file 
special reports, or answers in writing to 
specific questions, concerning its busi- 
ness, its pricing practices, and its rela- 
tions with other companies and indi- 
viduals. 


Northwest Canners and Freezers As- 
sociation will hold its annual meeting 
at Portland, Oregon, January 9-11, 
1961. Activities will be centered in the 
Multnomah and Benson Hotels with 
headquarters in the Multnomah. The 
three day event will feature research, 
production, marketing, general eco- 
nomic discussions and a cross-sectional 
display of members’ products. 


GERMANY’S “WORLDS FAIR 
OF FOODS” SET FOR 1961 


ANUGA, Germany’s International 
Food Show, will be held in Cologne 
from September 23 to October 1, 1961. 
This biennial exhibition, covering all 
phases of food processing, packaging 
and marketing has attained a unique 
international character and rank, out- 
standing for its numerous official for- 
cign entries. A total of 1800 exhibitors 
in 1959 included almost 800 foreign 
firms from 45 different countries, with 
32 countries organizing national pavi- 
lions. ‘The various exhibits were seen 
by «a total of 300,000 visitors, 10% of 
whom came from abroad for this pur- 
pose. 

The success of the last ANUGA is 
borne out by the fact that more than 
95% of those who participated in the 
last fair in 1959 have declared their 
intention of displaying their products 
again in 1961. The constantly growing 
demand for exhibition space will be 
met by a considerable expansion of 
the halls by approximately 70,000 sq. 
ft. so that a total of 1,000,000 sq. ft. 
will be at the disposal of the 1961 
ANUGA. 

Information concerning exhibition 
and admission can be obtained from 
ANUGA’s representative in the U.S., 
the German American Chamber of 
Commerce, 666 Fifth Avenue, New 
York 19, N. Y. 


THE COPE COMPANY 
REORGANIZES 
John F. Cope, Manheim, Pennsyl- 
vania, manufacturer and distributor 
of dried, canned, and frozen corn, 


frozen asparagus, and a line of pre- . 


serves, has announced the formation 
of the John F. Cope Company, Inc., as 
the initial step in an expansion pro- 
gram. Officers of the new corporation 
are: Mr. Cope as president and trea- 
surer; Melvin Heisey, executive vice 
president in charge of marketing; 
Simon Lever, secretary, budget ang 


finance. The Board of Directors in- 
cludes: Nelson Appet, president of 
Appet-Cooke Associates, Philadelphia 
and Reading food brokers; W. Joseph 
Durbin, president of W. Joseph Dur- 
bin Company, Pittsburgh food brokers; 
William A. Free, Jr., secretary and 
plant and production manager of 
Hungerford Packing Company, Hun- 
gerford, Pennsylvania; James A. Wea- 
ver and Vernon Frey, president and 
executive vice president respectively 
of the James A. Weaver Company, 
food brokers of Lancaster, Wilkes- 
Barre, and Altoona, Pennsylvania; 
Simon Lever of Lever & Greenberg, 
Lancaster public accounting firm; and 
William B. Kamp, president of the 
William B. Kamp Advertising Agency 
of Lancaster. 


1960 FROZEN SPRING 
SPINACH PACK 


The National Association of Frozen 
Food Packers reports that the spring 
pack (Jan. l-June 30) of frozen spinach 
amounted to 88,166,296 pounds. This 
pack is second only to last year’s pro- 
duction of 94.7 million pounds for the 
corresponding period. 

Despite this continued heavy pro- 
duction, July 1 cold storage holdings 
were reported at 78.8 million pounds, 
only 7 percent greater than at the 
same time a year ago. 

The pack followed the traditional 
production pattern, approximately one- 
third in the East and South and two- 
thirds in the West. As in recent years, 
about 71 percent of the spring pack 
was in retail sizes. The three-pound 
package, long the leading institutional 
container, picked up substantially this 
year as the pack of other large sizes 
diminished. Of the 88 million pounds 
packed, 29.2 million pounds were 
packed in the East and South, 59 mil- 
lion pounds in the West. The 10 ounce 
pack amounted to 54.2 mililon pounds, 
12 ounces 8.3 million pounds, and the 
3 pound package 24.9 million pounds, 
with the balance in 214 pound and a 
number of large packages. 


Roy Cowperthwaite (l.), president of the National Associa- 
tion of Retail Grocers of the United States, is shown here 
after receiving joint commendations from Milan D. Smith 
(c.), president of National Canners Association and Roger F. 
Hepenstal (r.), president of Can Manufacturers Institute. 
The occasion for these sesquicentennial CMI/NCA presenta- 
tions coincided with the 61st annual NARGUS convention 
held in Dallas, Texas, in conjunction with the 33rd annual 
convention of the Texas Retail Grocers Association. Both 
the hand-written scroll, presented on behalf of NCA, and the 
inscribed gold can, from CMI members, expressed deep ap- 
preciation for the role that independent retail grocers have 
played in the development and expansion of the canning 
and can manufacturing industries. 
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This Barrett Electric Tractor is a brand new walkie type : 
model that can also be used as a standup rider when desired. en 
Ideal for economical movement of stock and merchandise in Shown above is the recently intro- 
plants and warehouses, it is suited especially for short runs duced Pick Instantaneous Water 
and for use in confined areas where rapid movement of Heater for low pressure steam systems. 
trailer loads is demanded. Free of exhaust fumes, it is perfect The manufacturer reports that this 
for use where air contamination is prohibited. Powered by a new unit will operate on pressures as 
12-volt battery, the Tractor has ultimate drawbar pull of 550 low as 5 pounds; no storage tanks are 
pounds with rolling capacity of 10,000 pounds. necessary and only 3 pipe connections 

are required. Temperature is con- 
trolled within 3° accuracy, regardless 


Of CONtinUOUS or the severest start-and- 
stop operation. Steam demands are at 


NEW EQUIPMENT absolute minimum, because only as 


AND water is drawn does the mixing of 
SUPPLIES steam and water take place in the 


patented mixing chamber. 
For further information about new 

equipment on this page write: The 

Canning Trade, 2504 St. Paul St, 

Baltimore 18, Md. 


The all-plastic “Fluitron” is an ex- 
clusive Morton brinemaking device 


which creates exceedingly high brine 
make-up rates and compeltely elimi- 
nates the need for gravel supporting 
beds when dissolving high-purity fine 
grained salts. The “Fluitron” insures 
a pure, saturated brine when used 
with all-soluable salts. The Morton 
“Fluitron” diffuses water through the 
salt bed and also collects the brine 
for discharge to the brine-use system. 
By eliminating the gravel bed and 
expanding the salt capacity of your 
dissolving vessel, the “Fluitron” elimi- 
nates the job of frequent salt charging. 
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A new hydraulic compaction trailer, which compacts food 
plant waste materials and general plant trash and refuse to 
a fraction of its former volume, has been announced by 
Dempster Brothers of Knoxville, Tennessee—manufacturer 
of the well-known Dempster-Dumpster Systems. Said to be 
the world’s largest hydraulic packer, the trailer was designed 
for use by manufacturers who generate huge quantities of 
waste, or who face the problem of long hauls to refuse dis- 
posal areas. 

Experimental models of the compaction trailer have been 
operated under actual plant conditions at several large in- 
dustrial plants for over nine months. During this period 
some minor refinements have been made, and the trailer is 
now commercially available. 
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William Underwood Company (Wa- 
tertown, Mass.) has established a sub- 
sidiary plant in Cagua, Venezuela, 
which is about 60 miles West of Cara- 
cas under the name of Diablitos 
Venezolanos C.A., which will begin 
the production of deviled ham and 
other Underwood products before the 
end of the year. Daniel M. Hamer, 
with more than 30 years experience in 
meat packing plants in Latin America, 
has been appointed vice president and 
general manager for the new subsi- 
diary. 


Northwest Canners & Freezers As- 
sociation has presented its sixth annual 
Scholarship Award to Douglas R. Had- 
ley, a student majoring in food tech- 
nology at Oregon State College. His 
selection for the award was made by 
a committee representing students and 
faculty on the basis of scholarship, 
personality, and interest in the field of 
food processing. He will receive an 
award of $100 at the beginning of his 
Senior year and will have his name 
inscribed on a plaque that bears the 
names of other students previously 
receiving the award, which is on per- 
manent display in the OSC Food 
Technology Building. 


American Can Company has _pur- 
chased a tract of land in Coloma, 
Michigan, where a 60,000 square foot 
warehouse is being constructed for 
the Canco Division, which is expected 
to be ready for occupancy about the 
first of September. 


Pet Milk Company has announced 
the appointment of Albert M. Cole- 
man as general sales manager of the 
Food Products Division, succeeding 
James A. Dodge, who last month was 
elected vice president marketing for 
the Food Products Division. In_ his 
new post Mr. Coleman will direct the 
field selling activities for Pet con- 
sumer products. R. E. Buell has been 
appointed Western regional manager 
with headquarters in San Francisco, 
succeeding Mr. Coleman. Larry D. 
Umlauf succeeds Mr. Buell as sales 
planning manager for the Western 
Region, and Charles N. Barkman suc- 
ceeds Mr. Umlauf as division man- 
ager in Los Angeles. 


10 


R. Burt Gookin, vice president 
finance, H. J. Heinz Company, Pitts- 
burgh, has been elected vice president 
of the Controllers Institute Research 
Foundation effective September 1. Mr. 
Gookin, who was also named a trustee, 
has been active in the Institute since 
1951. He was chairman of its Man- 
agement, Planning and Control Com- 
mittee in 1956-58 and was general 
chairman of the 1959 Annual Con- 
ference held in Pittsburgh last Octo- 
ber. He is currently vice president 
of the Pittsburgh Control. 


Owens-Illinois Glass Company has 
begun production of glass containers 
in its new plant near Bogota, Colom- 
bia, being the company’s second manu- 
facturing facility in South America. 


Bill Schorer, Jr., general manager 
of the Reedsburg Foods Corporation, 
Reedsburg, Wisconsin, and president 
of the Wisconsin Canners Association, 
has been confined to St. Francis Hospi- 
tal, Milwaukee, with what was diag- 
nosed as virus pneumonia. He had 
not, however, responded to treatment 
and an exploratory operation was 
necessary. Latest reports have him 
making satisfactory progress. 


C. Lee Rumberger, vice president 
Research and Quality Control Divi- 
sion, H. J. Heinz Company, Pitts- 
burgh, was one of five Alumni to re- 
ceive the Pennsylvania State Univer- 
sity’s Distinguished Alumni Award 
citation for 1960. ‘The citation was 
made for “his early service to the Land 
Grant University of the Common- 
wealth; for his national leadership in 
the field of nutrition; his valued con- 
tributions to the advancement of the 
food industry, and for his professional 
interest in and vigorous promotion of 
public health.” 


Hunt Foods & Industries—Bernard 
H. Semler, 43, executive vice president 
of the Freeman Shoe Corporation of 
Milwaukee, will join Hunt Foods at 
its Fullerton, California headquarters 
on September 1 as vice president, 
finance. Previously Mr. Semler was 
assistant controller of Johnson & John- 
son, and earlier was with Scovell Wel- 
lington & Company, CPA’s in Chicago. 


San Jose Canning Company (San 
Jose, Calif.), which was sold to Cali- 
fornia Canners & Growers last Febru- 
ary, and now operating as a wholly 
owned subsidiary of Calcan, has in- 
stalled a new Thermovac Unit for the 
1960 season. Eugene J. Filice is presi- 
dent and general manager of the firm; 
I. Raucadore is vice president; and 
Carl E. McLaughlin is second vice 
president and secretary. 

Washington-Oregon-Idaho Foods 
(Vancouver, Wash.) sales agents for 
four Pacific Northwest canners, has 
announced the election of Claude Key 
as president of the Board of Directors 
for the year ending July 31, 1961, suc- 
ceeding L. D. Jones, manager of Wash- 
ington Canners, Vancouver and Yaki- 
ma, Washington. Mr. Key is president 
of Umatilla Canning Company of Mil- 
ton-Freewater, Oregon, and is also 
president of Key Equipment Com- 
pany. He farms over 4,000 acres of 
land with his brother, State Senator 
Lloyd Key. Roger Baker, manager of 
Fruitland Canning Association, Fruit- 
land, Idaho, is vice president; and 
John Dilworth, quality control direc- 
tor for WOIF was reelected secretary; 
and Ralph Bowerman, WOIF office 
manager, was reelected treasurer. The 
sales agency is now going into its 
fourth year and has an annual volume 
of $10 million of fruits, vegetables, 
and _ berries. 


Stokely-Van Camp—Marjorie Zim- 
merman has been appointed director 
of home economics of Stokely-Van 
Camp, replacing Verna McCallum, 
who resigned her position just prior 
to her marriage on July 23. Miss 
Zimmerman, formerly an assistant to 
Miss McCallum, before joining Stoke- 
ly-Van Camp in 1959, was employed 
by the Indianapolis Power & Light 
Company in the sales-promotion divi- 
sion, and had had prior home econ- 
omic work. 

Knox Glass, Inc., (Knox, Pa.)— 
Christopher H. Buckley, former gen- 
eral manager of the Aluminum Con- 
tainer Division of Keyser Aluminum 
& Chemical Corporation, and previ- 
ously associated with Continental Can 
Company, has been named vice presi- 
dent and director of sales and market- 
ing for Knox Glass. 
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Dewey & Almy Chemical—Donald 
I. Ellis of Wellesley Hills, Massach- 
usetts, has been appointed general 
manager of the Container and Chemi- 
cal Specialties Division of the Dewey 
& Almy Chemical Division, W. R. 
Grace & Company, Cambridge, Mas- 
sachusetts. The division manufactures 
sealing compounds for tin cans, glass 
jar closures, bottle crowns, drums, 
barrels, and industrial parts, along 
with other products. 


American Can Company—<Alexander 
Black, formerly Western Area man- 
ager of sales for the Canco Division 
with headquarters in San_ Francisco, 
has been appointed manager of the 
Canco Division’s Marketing Division. 
with headquarters in New York City. 

Diamond Crystal Salt Company— 
Edward M. Dodd, veteran of more 
than 20 years in the salt industry, has 
been elected vice president of Dia- 
mond Crystal Salt Company. Mr. 
Dodd, assistant to President Charles 
F. Moore, joined the company in 1957 
after its acquision of Jefferson Island 
Salt Company. At Jefferson Island he 
was vice president in charge of pro- 
duction and represented the company 
with the Salt Producers Association. 


EQUIPMENT 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 

CAN SHAKERS, CREMAKERS, 

MACERATORS, SANITARY MIXERS, 

SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 
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Gamse Lithographing Company of 
Baltimore will install a new high speed 
rotary six-color gravure press combin- 
ing all of the latest technological 
developments for printing on paper, 
foil, cellophane, and board. The new 
press will be housed in a major addi- 
tion to the present plant. 


Hazel-Atlas Glass—R. S. Long has 
been appointed general manager of 
glass container sales for the Hazel- 
Atlas Glass Division of Continental 
Can Company, it is announced by W. 
M. Cameron, executive vice president 
of the Glass and Plastics Group. Mr. 
Long, who will be headquartered in 
Wheeling, West Virginia, was formerly 
manager of field sales operations for 
Hazel-Atlas, prior to which he was 
products manager for the Glass and 
Plastics Group. Donald L. Weir, for- 
merly Continental’s Chicago District 
sales manager for metal cans, has been 
appointed Pacific Regional sales man- 
ager for the Hazel-Atlas Glass Divi- 
sion, with headquarters in San Fran- 
cisco. M. J. Olds, who had _ been 


Pacific Regional sales manager, be- 
comes executive sales representative 
and will concentrate on major = ac- 
counts and special sales assignments 
in that area. 


Your 


Attractive 


National Can Corporation—I. Mar- 
tin Long, formerly staff assistant to 
the division manager of manufactur- 
ing, has been named manager of 
National Can’s Baltimore plant  suc- 
ceeding L. D. McEvoy, who becomes 
supervisor of training of the Atlantic 
Division, according to J. T. Shipley, 
vice president and general manager 
of the division. Charles G. Wem- 
linger, with many years of experience 
in quality control and _ production 
supervision with another can manu- 
facturer, has been appointed quality 
control manager of National Can’s 
Central Division, with headquarters at 
the company’s Clearing plant in Chic- 
ago. Allen B. Falkman, formerly food 
technologist and coating technologist 
with another can manufacturer, has 
been appointed canning technologist 
in the company’s Central Division 
with headquarters in Chicago. 


Crown Cork & Seal Company— 
Charles S. Thomas, associated with 
Crown for the past 21 years as a man- 
ager of purchasing, office manager, 
plant manager, and sales representa- 
tive with the company’s West Coast 
operation, has been appointed Mil- 
waukee District manager of the Crown 
Cork & Seal Company. 
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HEN Mother Nature created the | 
turtle, she gave him a comfortable 
house to live in. Mr. Turtle’s portable, | 
protective covering illustrates a con- | 
tainer that does what it’s supposed to 


The 

Happen 


In the food field, Canco creates the con- 
tainers that do what they are supposed 
to do. . . best. From design, to store 
shelves, to pantry shelves, Canco devel- 
ops packages that project themselves 
into sales . . . cans for fruits, vegetables, 
meats, fish, beverages and many spe- 
cialties. A complete packaging policy 
explains why the best containers come 
first from Canco. 


To help boost your sales and profits, put 
Canco’s aggressive team of research, 
manufacturing, and marketing experts 
to work for your products. 


GREAT CONTAINER IDEAS COME FROM 


CANCO DIVISION 


AMERICAN CAN COMPANY 
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SEPTEMBER 8-9, 1960—PET FOOD IN- 
STITUTE, 3rd Annual Convention, Drake 
Hotel, Chicago, IIl. 


SEPTEMBER 22-23, +1960—NATIONAL 
KRAUT PACKERS ASSOCIATION, Summer 
Meeting, Hotel Racine, Racine, Wis. 

OCTOBER 6-9, 1960—FLORIDA CANNERS 
ASSOCIATION, 29th Annual Convention, 
Fontainebleau Hotel, Miami Beach, Fla. 

OCTOBER 13, 1960—wiscONsIN CANNERS 
ASSOCIATION, Fun Day, Dell View Hotel, 
Lake Delton, Wis. 

OCTOBER 17-21, 1960—NATIONAL SAFETY 
concress, Chicago, Ill. 


OCTOBER 19-21, 1960—NATIONAL PIC- 
KLE PACKERS ASSOCIATION, Annual Meeting 
and Pickle Fair, Edgewater Beach Hotel, 
Chicago, Ll. 

OCTOBER 23-26. 1960—NATIONAL FRO- 
ZEN FOOD ASSOCIATION (distributors) , Fro- 
zen Food Merchandising Convention, 
Statler Hilton Hotel, New York, N. Y. 

OCTOBER 24-26, 1960—crocerY MANU- 
FACTURERS OF AMERICA, Annual Meeting, 
Waldorf-Astoria Hotel, New York, N. Y. 

OCTOBER 24-30,1960—NATIONAL HONEY 
WEEK, American Honey Institute. 


NOVEMBER 1, 1960—1oWA-NEBRASKA 
CANNERS ASSOCIATION, 59th Annual Conven- 
tion, ‘all Corn Hotel, Marshalltown, Iowa. 


NOVEMBER 3, 1960—ILLINOIS CANNERS 
ASSOCIATION, Fall Meeting, LaSalle Hotel, 
Chicago, Ill. 


NOVEMBER 4-5, 1960—FLORIDA VEGE- 
TABLE CANNERS ASSOCIATION, 2nd Annual 


Convention, Deauville Hotel, Miami Beach, 
Fla. 


NOVEMBER 13-16, 1960—GeorRGIA CAN- 
NERS ASSOCIATION, Annual Convention, 
General Oglethorpe Hotel, Savannah, Ga. 


NOVEMBER 14-15, 1960—wiscoNnsIN 
CANNERS ASSOCIATION, 56th Annual Con- 
vention, Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 14-17, 1960 — AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 42nd 
Annual Convention, Cobo Hall, Detroit, 
Mich, 


NOVEMBER 20-21, 1960 — PENNsyYL- 
VANIA CANNERS ASSOCIATION, 46th Annual 
Convention, Yorktowne Hotel, York, Pa. 


NOVEMBER 21-22, = 1960—micHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
7g Pantlind Hotel, Grand Rapids, 
lich. 


NOVEMBER 28-29, 1960—on10 CANNERS 
& FOOD PROCESSORS ASSOCIATION, 53rd An- 
nual Convention, Deshler-Hilton Hotel, Co- 
lumbus, Ohio. 

NOVEMBER 28-DECEMBER 1, 1960— 
VEGETABLE GROWERS ASSOCIATION OF AMER- 


ICA, Annual Convention, Schroeder Hotel, 
Milwaukee, Wis. 


DECEMBER 1-2, 1960—NEW  YorK 
STATE CANNERS & FREEZERS ASSOCIATION, 
75th Annual Meeting, Statler-Hilton Hotel, 
Buffalo, N. Y. 


DECEMBER 5-6, 1960—rRI-STATE PACK- 
ERS ASSOCIATION, Annual Convention, Lord 
Baltimore Hotel, Baltimore, Md. 


DECEMBER 10-14, 1960 — NATIONAL. 
FOOD BROKERS ASSOCIATION, National Food 
Sales Conference, Chicago, III. 
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Conventions and Schools 


DECEMBER 12-14, 1960 — NATIONAL 
CONFERENCE ON WATER POLLUTION, Shera- 
ton-Park Hotel, Washington, D. C. 

JANUARY 8-10, 1961—NATIONAL  PRE- 
SERVERS ASSOCIATION, Annual Convention, 
Galt Ocean Mile Hotel, Ft. Lauderdale, Fla. 


JANUARY 9-11, 1961 NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, Annual 
Meeting, Multnomah Hotel, Portland, Ore- 
gon. 


JANUARY 12-13, 1961—cANNERS LEAGUE 
OF CALIFORNIA, 38th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif, 


JANUARY 12-15, 1961—assocIATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Con- 
vention, Galt Ocean Mile Hotel, Ft. Lauder- 
dale, Fla. 

JANUARY 23-26, 1961—NATIONAL CAN- 
NERS ASSOCIATION & CANNING MACHINERY 
& SUPPLIES ASSOCIATION, 54th Annual Con- 
vention, The Conrad Hilton Hotel, Chicago, 


JANUARY 29-FEBRUARY 1, 1961— 
CANADIAN FOOD PROCESSORS ASSOCIATION, 
Annual Convention, Prince Edward Hotel, 
Windsor, Ont., Canada. 


FEBRUARY 6-8, 1961 — CALIFORNIA 
FREEZERS ASSOCIATION, 17th Annual Meet- 
ing, Monterey, Calif. 

MARCH _ 3-4, 1961—vIRGINIA CANNERS 
ASSOCIATION, 53rd Annual Convention, Ho- 
tel Roanoke, Roanoke, Va. 


MARCH 5-7, 1961—cANNERS LEAGUE OF 
CALIFORNIA, 57th Annual Meeting, Santa 
Barbara Biltmore, Santa Barbara, Calif. 


MARCH 5-9, 1961—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Annual 
Convention, Statler Hilton Hotel, Dallas, 
Tex. 


APRIL 6-8, 1961—INsTITUTIONAL FOOD 
DISTRIBUTORS OF AMERICA, The Americana, 
Bal Harbour, Fla. 


APRIL 9-12, 1961—-uU. s. WHOLESALE 
GROCERS ASSOCIATION, The Americana, Bal 
Harbour, Fla. 


APRIL 12, 1961—-Froop MERCHANDISERS 
or AMERICA, The Americana, Bal Harbour, 
Fla. 


The Borden Company, Chemical 
Division, has developed a new high 
speed vinyl resin-based lap-end paste 
for can labeling operations, which has 
outstanding properties for use on a 
wide range of label stocks, including 
varnished and plastic coated grades. It 
will be marketed under the trade name 
“Cascorez CV-704.” “The product has 
high moisture resistance with excellent 
non-warp properties, dries clear and is 
being made available in 5 gallon and 
55 gallon drum sizes. Samples are 


available from The Borden Chemical 
Company, 350 Madison Avenue, New 
York 17. 


CANNED MUSHROOMS 
IN SHORT SUPPLY 


In the July issue of the “Pennsyl- 
vania Packer,” featuring canned mush- 
rooms, President Jack R. Grey of the 
Pennsylvania Canners Association, and 
Secretary of the Mushroom Canners 
League, had the following to say about 
the supply of canned mushrooms: 

“Warm weather, while being the de- 
light of many during the fall of the 
year and particularly in the early 
spring after a cold, wet winter, is a 
plague to the mushroom grower. And 
that is exactly the type of weather he 
had to contend with during the 1959- 
60 growing season. 

“Growers had to wait several days, 
even weeks, before ‘casing’ the mush- 
room beds with top soil in the fall of 
1959 when the weather was too warm. 
April of 1960 was unseasonably warm. 
At Eastertime, when mushroom canners 
should have been processing in an or- 
derly manner, they experienced a 
‘glut’ of major proportions. ‘This 
‘glut’ was not desired, for while the 
pack of canned mushrooms was heavy 
for a few days, light deliveries to the 
canneries were the rule from that peri- 
od through to the end of the season. 

“As a result the canning industry is 
now faced with a situation whereby 
not only is there a general over-all 
shortage of certain styles and sizes of 
canned musherooms, but many canners 
are faced with serious shortages of 
certain styles and sizes. In fact, several 
far-sighted canners contemplating short 
supplies were circulating inquiries for 
blocks of stock prior to June |. And 
now the packing season is over for the 
bulk of the mushroom canners, the 
search for supplies is sure to become 
more intense.” 

Mr. Grey further pointed out that 
although there will be no great difh- 
culty moving the 1959-60 pack, the 
Mushroom Canners League recognized 
that this has been a temporary situa- 
tion and their long range program of 
getting more and more consumers to 
eat more mushrooms, calls for an ag- 
gressive promotional and merchandis- 
ing program. He stated that the per 
capita consumption of canned mush- 
rooms has increased 42 percent from 7 
to 10 ounces from 1955 to the present 
time. It is the aim of mushroom 
canners to multiply that 10 ounce per 
capita consumption several times. Vir- 
tually all of the nation’s mushroom 
canners support the promotional and 
merchandising program aimed at bring- 
ing this happy circumstance about. 


Naas Foods, Inc. (Portland, Ind.)— 
George B. Howard has been appointed 
by the Board of Directors to the office 
of vice president administration. 
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MARKET REVIEW 


THE WORM TURNS—While its 
always difficult at this time to accurate- 
ly forecast the supply situation, it be- 
comes more and more apparent day 
by day that few if any of the volume 
packs of canned fruits and vegetables 
’ will be in over supply for this coming 
season. Buyers who have been some- 
what reluctant to enter the market up 
til now are showing signs of seeing the 
light of day. Day by day it becomes 
more apparent that the buyer who 
hesitates will find himself short on 
many items. 


Even beans, which on paper seem 
to be the one major pack in danger, 
are beginning to look up. The North- 
west is having a rough time with all 
packs and there are reports of pro- 
rating on Blue Lakes. New York and 
even Wisconsin yields are reported not 
up to expectations with wax falling 
down proportionately more than green 
beans. Corn continues very uneven in 
Wisconsin and in addition to the va- 
grant weather, cobs are said to have 
shallow kernals with a resultant low 
case cut-out per ton. The small acre- 
age in New York isn’t producing well. 
Indiana and the Tri-States, on the 
other hand, are reporting good yields 
and high quality. 

Peas, tomatoes and fruits are dis- 
cussed in the reports below. One last 
word on peas. This office has been un- 
able to track down reports that Wis- 
consin canners are laying down stand- 
ard peas in the Tri-State area at $1.15 
to $1.20. Wisconsin canners reported- 
ly are firm at $1.20 and even up to 
$1.25. Tri-State canners are holding 
generally at $1.20 with some very low 
standards going at $1.15. 


WISCONSIN PEA SUPPLY 15% 
BELOW LAST YEAR. ‘The Wiscon- 
sin Canners Asociation this week re- 
ported a Wisconsin pack of canned 
peas totaling 2,364,199 cases of Alas- 
kas, 1,862,587 cases of all-sweets and 
5,520,568 cases of other sweets for a 
grand total for the state of 9,747,354 
actual cases, (10,605,459 cases of 303’s.) 
These figures are within 1% of the 
1959 pack. Fly in the ointment is that 
the June | carryover for the state of 
2,879,359 actual cases was 41% below 
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the 4,879,444 cases carried over June lI, 
1959. The total supply for the 1960- 
61 season amounting to 12.6 million 
cases is some 2.2 million cases or 15% 
less than last years supply of 14.8 mil- 
lion cases. ‘The supply of Alaska peas 
amounts to 3.1 million cases compared 
with 3.7 million cases a year ago and 
the supply of sweets 9.5 million cases 
compared with 11.2 million cases last 
season. Can sizes are reduced propor- 
tionately. 

Total shipments for both sweet and 
Alaskas out of Wisconsin this past sea- 


_ son amounted to 11.8 million cases 


compared with 12.2 million cases the 
prior season. The packs of 1959 and 
1960 were 25% below the 1958 pack. 
41 companies operated 64 pea-packing 
plants in Wisconsin this year compared 
with 46 companies and 74 plants a 
year ago. In 1952 the figures were 77 
and 116, respectively. 


WISCONSIN PRICES. The appar- 
ent shortage of Wisconsin peas is re- 
flected in the opening price list of a 
well-known independent Wisconsin 
canner. Of the total of 40 items in 
Alaskas, 17 are marked “out” not avail- 
able for spot sales. Of the total of 68 
items in Sweets, 23 are listed as “out.” 
Opening prices are, of course, up ac- 
cordingly over last years openings. 
Some representative prices, with 1959 
openings in parentheses, are as follows: 
No. 303 fancy 2sv. Alaskas $2.00 
($1.90); 3sv.-$1.60 ($1.45); extra std. 
2sv. 303’s-$1.85 ($1.75); 
($1.3714); 4sv.-$1.3214 ($1.15). 

In No. 10 Alaskas only 3 items are 
offered for spot sale. These are fancy 
2sv.-$12.00 ($11.50); Ext. std. 3sv.-$8.25 
($7.75) and Std. 4sv.-$7.00 ($6.50). 

Fancy Sweets, again with 1959 open- 
ings in parentheses, are offered as fol- 
lows: No. 303 2sv.-$2.00 ($1.90); 3sv.- 
$1.5714 ($1.45); 4sv.-$1.50 ($1.35); 5sv.- 
$1.45 ($1.30); ungraded-$1.5214 ($1.35); 
Ext. std. 2sv. 303’s are offered at $1.85 
($1.75); 3sv.- $1.40 ($1.3714); 4sv.-$1.35 
($1.1714) and 5sv.-$1.3214 ($1.15); Std. 
ungraded offered at $1.3714 with none 
available for spot sales. The only items 
offered in No. 10’s are Fancy 2sv.- 
$12.00; Ext. std. 5sv.-$7.25; Std. 5sv.- 
$7.00 and Std. ungraded-$7.25. Fancy 
ungraded Prince-of-Wales are offered 
at $8.50. 


3sv.-$1.4714— 


MARKET NEWS 


Another Wisconsin canner lists Std. 
4sv. Alaskas; Std. 4sv. all-sweets and 
Std. 5sv. all-sweets No. 10 at $7.25, 
with none available for spot sale. 


INDIANA TOMATO OPENINGS. 
—With the Indiana tomato packs 
going into full swing this week, and 
with prospects for an outstanding 
quality pack, two well-known Indiana 
independent’s have announced the 
following opening prices: 

Fancy whole, No. 2-$2.60; No. 214- 
$3.25; Fancy No. 303-$1.85; No. 10- 
$9.50; Extra Std. No. 303-$1.50; No. 
214-$2.40; No. 10 $8.50; Std. No. 303- 
$1.3714; No. 214-$2.25; No. 10-$8.00. 
The second Hoosier quotes Std. I's at 
$1.00; ex Std. 303's $1.65; No. 2’s-$1.75; 
214’s-$2.50 and 10’s-$8.50. 

Fancy juice is priced at $1.15 for 303, 
$1.2214 for No. 2’s, and $2.45 for 46 oz. 

Fancy 14 oz. catsup at $1.75, No. 
10’s-$10.80, 12 oz. standard catsup is 
priced at $1.50 with 20 oz. at $2.40. 
1.045 tomato puree is priced at $1.00 
for No. 1’s, $1.55 for No. 2’s and $7.00 
for 10's. 

Tri State Canners are moving Std. 
303’s generally at 1.2214 and 10's at 
$7.25. Top ex Std’s are listed at $1.65 
with 10’s at $8.00. 

CORN PRICES.—The Wisconsin 
pack is getting into full swing this 
week and more and more prices are 
making their appearance. One inde- 
pendent canner this week revised 
prices upward on fancy whole kernal 
golden from $1.50 to $1.55 and on 
fancy cream style golden from $1.40 to 
$1.50. No. 10 whole kernal was up 
from $8.50 to $8.75. The same canner 
quotes Ext. Stds. whl. knl. gldn. at 
$1.45 and $7.75 with cr. style at $1.40 
and no quotation on 10's. 

A second Wisconsin canner an- 
nounced opening prices, somewhat re- 
luctantly since he hadn’t a case in the 
warehouse as of August 22. This 
canner quotes fcy. whl. kernal 303’s 
at $1.60; ext. std. $1.50 and $9.00 and 
$8.50, respectively, for 10’s. Cream 
style Fcy. 303’s are priced the same. 
Fcy. whl. kernal and cream style co- 
gent is priced at $1.70 for Fcy. and 
$1.60 for ext. std., with 10’s at $9.25 
and $8.75 respectively. 12 oz. vac. 
golden is priced at $1.60. 

Tri-State whl. kernal golden is gen- 
erally priced at $1.45 to $1.50 with cr. 
style at $1.40. 
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NEW YORK MARKET 


Interests Perks Up But Volume Sales 
Lag—Packs Running Behind a Year Ago 
Prices Generally Hold 
By “New York Stater” 
New York, August 26, 1960 


THE SITUATION—Trade inter- 
est in canned foods has perked up 
moderately in the New York area, but 
buyers are not rushing into the mar- 
ket to cover in large volume, even 
where prices appear on the uptrend, 
or on the verge of advancing. There 
has been some fair buying of new 
pack California peaches and apricots, 
however, although activity in these 
lines has tapered off since bookings 
made for shipment off the canning 
line. Unfavorable weather over the 
greater part of the country has tended 
to slow the normal seasonal expan- 
sion in canned fish sales. 


THE OUTLOOK—Despite reports 
from many parts of the country indi- 
cating that 1960 packs of a number 
of canned food staples will be under 
1959 totals, and the absence of burden- 
some carryovers from last season’s 
packs, chains and wholesalers are still 
maintaining conservative buying poli- 
cies. Goods are being ordered forward 
only to meet immediate and_near- 
term requirements, and aside from the 
contracts placed for seasonally-adjusted 
deliveries during the new marketing 
year, mostly in national brands of 
canned fruits, little inclination is being 
shown to cover ahead. 

TOMATOES—Weather. conditions 
have been unfavorable in the East and 
the market is developing stiffening 
tendencies with growing indications 
that the pack in the tri-states will be 
much less than last year. Where 
canners are quoting for prompt ship- 
ment, standard Is are held at $1.00, 
with 303s at $1.20 and 214s at $2.10. 
Canners in the Midwest are quoting 
new pack standard 303s at $1.30 in 
many instances, with 10s quoted at 
$7.50. 

PEAS—With trade estimates still 
placing this season’s pea pack at a 
maximum of 27 million cases, the mar- 
ket is statistically strong and canners 
are showing more of a tendency to 
turn below-market-price bids. Standard 
303s are generally held at $1.20 in the 
East and list at $1.25 in most instances 
in the midwest, although the price 
basis has not leveled off to an estab- 
lished “trading level” as yet. Fancy 1- 
sieve Alaskas are generally held around 
the $2.50 level, with some canners 10¢ 
to 15¢ above this level. Fancy pod run 
sweets are quoted at a range of $1.35 
to $1.45 in the East. 
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BEANS—Buyers are showing more 
interest in standard green beans on 
reports of unfavorable pack returns in 
some areas and a strengthening price 
basis. Standard short-cut 303s are gen- 
erally held at $1.05 minimum in the 
tri-states and $1.10 in the midwest, 
with the market stiffening on fancy 
cut beans. Wax beans are also on the 
strong side on the basis of lessened 
production this season, particularly on 
fancy grade. 

PUMPKIN—Distributors are begin- 
ning to look ahead to fall needs in 
canned pumpkin, and with stocks in 
chain and wholesaler hands reported 
light, offering for fall shipment from 
the midwest are beginning to attract 
some attention at $1.10 for 303s, $1.60 
for 21%s, and $5.50 for 10s, f.o.b. 
canneries. 


CITRUS—No further changes have 
developed in the citrus situation, and 
replacement buying continues along 
routine lines, with the trade watching 
for near-term price trends in Florida. 
Retail movement in recent weeks has 
not come up to expectations, it is re- 
ported, thus lessening replacement 
pressures at the wholesale level. 


PEACHES—Following the booking 
of fairly substantial business in cling 
peaches at tentative 1960 openings, 
major California canners have an- 
nounced formal opening levels, about 
on a parity with last season’s lists, but 
slightly over the level at which initial 
business was done this season. Private 
label packers are generally holding 
choice 214s at $2.45. Limited buying 
interest is reported in new pack free- 
stone peaches, with the market on 
214s ranging from $3.10 on nationally 
advertised lines down to $2.90 for 
fancy freestones for private label. 

OTHER FRUITS—Fair interest has 
developed in new pack fruit cocktail 
with expectations in some quarters 
that opening prices on choice, ranging 
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$3.15-$3.20, may be upped in the near 
future ... A strong market is reported 
for new pack pears, with a fair amount 
of buying interest shown in 303s and 
214s for private label. With 
freezers making heavy inroads into the 
fruit supply, the season’s pack of 
canned red sour pitted cherries is ex- 
pected to be well under that of a year 
ago, and upward price pressures are 
already developing. The market on 
303s is generally held at $2.25 mini- 
mum, with 10s commanding $12.50 
and upwards ... Apple sauce is show- 
ing a steady undertone, with fancy 
303s held at $1.35 and 10s ranging 
$7.00-$7.25, f.0.b. canneries. 


SARDINES — Distributor demand 
for sardines has been rather quiet; 
with replacement needs curbed by a 
slower retail demand attributed to un- 
seasonable weather in many parts of 
the East. Pack in Maine has been im- 
proving, but is still running behind 
last year. Prices hold steady. 


SALMON—Buying of new pack sal- 
mon is slow in developing, with dis- 
tributors waiting further develop- 
ments, price-wise, in the light of the 
substantially improved pack in Alas- 
ka this season. Reports from Seattle 
indicate that canners are still looking 
for another big export season on sal- 
mon this year, particularly with Unit- 
ed Kingdom buyers. 


CHICAGO MARKET 


Market Shows Marked Improvement— 
Advancing Prices on Short Packs Stimu- 
late Additional Buying—Some Packs Fall 
Down—A Sellers Market All the Way. 
By “Midwest” 
Chicago, August 25, 1960 


THE SITUATION—Trading in the 
Chicago market is finally beginning to 
respond to market conditions with a 
marked improvement quite noticeable 
this week. Current action seemed to 
be triggered by higher prices an- 
nounced by the advertising brands of 
Cling peaches which will obviously 
mean the same from independents. 
More important is the growing real- 
ization on the part of distributors that 
this may not be the year to be stuffy 
about purchases. Continued reports 
from the canning fronts emphasizing 
smaller packs are begining to sink in 
and the trade are acting accordingly. 

Corn prospects here in the Middle- 
west continue to worsen and advanc- 
ing prices have stimulated additional 
buying as distributors attempt to cover 
ahead. It seems certain the pack will 
be down at best with a firm market 
throughout the season. The _ local 
cherry pack will be a tragic one and 
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there isn’t even a lingering doubt 
about higher prices to come. The lo- 
cal tomato pack is now in full swing 
but weather predictions for excessive 
rainfall could change a pack which 
has started out in excellent shape. 
California opening prices on both to- 
matoes and tomato products at higher 
levels than last year’s openings seems 
to have convinced the trade there is 
little to gain in waiting for lower 
prices. The bean pack is falling down 
in all major producing areas and with 
shipments very much on the heavy 
side prices are firm to higher. The 
entire canned fruit picture is one of 
strength leaving no doubt in the aver- 
age buyer’s mind that he can buy 
fruits with confidence. Any change is 
expected to be on the upside. It looks 
like a seller’s market all the way. 


TOMATOES—So far the local pack 
is shaping up very nicely with the 
quality going into cans somewhat 
better than normal. However, too 
much rain could change this picture 
in a hurry and canners are keeping 
their fingers crossed. Local prices vary 
considerably as 303 standards are 
quoted at a low of $1.2714 up to 
$1.35 while extra standards are listed 
at $1.35 to $1.55 although the latter 
figure probably carries a little wishful 


thinking with it. Southern offerings 
of standard 303s are no less than 
$1.2214 to $1.25 and California opened 
at $1.2714 up from last year’s opening 
of $1.20. The trade here have come 
awake and sales are now up to some- 
thing resembling normal. 


BEANS—Despite any predictions to 
the contrary, Northwest Blue Lake 
canners feel they will be hard pressed 
to equal last season’s pack. Most of 
them are reluctant sellers at the mo- 
ment seemingly content to ship only 
against earlier bookings until they can 
better judge the overall situation. The 
wax bean pack, both here and in New 
York, will be down and shortages are 
already appearing. Orders and ship- 
ments have been heavy. Green beans 
are also in excellent shape and the 
earlier price shading on the part of 
some New York canners seems to be 
fading. A few of these same canners 
made a horrible mistake last year in 
pricing their product and _ perhaps 
some of those memories are having 
an effect. 


CORN—Midwest canners appear 
more worried about the current pack 
all the time and present day prices re- 
flect their concern. Most canners are 
certain their actual pack will never 


come close to what had been planned 
so why not get more money for what 
they do pack. Fancy whole kernel 
is up to $1.60 for 303s with cream 
style at a low of $1.4714 and ranging 
up to the $1.60 level. Distributors here 
have been a little slow in getting on 
the band wagon but sales are now 
perking up considerably as there is 
nothing to be gained by holding back. 

PEAS—Standard peas are already 
tight in this part of the country and a 
number of major buyers have scoured 
Wisconsin trying to cover on near 
term requirements. Prices are no 
lower than $1.20 and up to $1.25 in 
many quarters with every indication 
they will stay at least that high. Extra 
standards range from $1.30 to $1.35 
while fancy three sieve are no less than 
$1.55. Wisconsin canners anticipate 
no difficutly disposing of current packs 
at no less than present prices. 


CHERRIES—The Midwest pack of 
all cherries is fast drawing to a close 
and production figures will be down 
sharply from those of last year. Some 
canners have already announced really 
tragic prorated deliveries on sweet 
cherries which situation is made even 
worse by the small Northwest pack. 
Large dark sweet pitted in 303 tins 
are held at $3.40 as compared to some- 


THE GANNING TRADE e August 29, 1960 


S A MINUTE... 
opened, 
drained and 


rinsed! 


The new Langsenkamp “101” Can 
Opener is completely automatic 


. .. does the work of four men. Depending on the prod- 
uct’s consistency, it can open, drain and rinse up to 20 
No. 10's a minute. Positively eliminates the chance of can 
slivers getting into your product. 

Ideal for canners, frozen food processors, bakers, or 
any users of liquid or semi-paste product . 
product that will drain through a 4” opening. Provides 
cleaner, more efficient handling—no loss due to spilling 
or splashing of product. Equipped with stainless steel 
underpan 60” x 20” x 15” wide, 34 hp motor, 806 Ibs. 
net weight, pump optional. 

The “101” Automatic Can Opener is one of a complete 
line of Langsenkamp machines for food processors which 
also includes manually-operated can openers and auto- 
matic can crushers. Write for full details. 


. . for any 


F.H.LANGSENKAMP CO. 


227 €E. SOUTH ST. INDIANAPOLIS 4. INDIANA 


$ 
17 


thing like $2.75 last year. Water pack 


RSP cherries are quoted at $2.10 to _ 


$2.25 for 303s and $11.75 to $12.75 for 
tens with the higher figures’ expected 
to represent the market very shortly. 


CITRUS—This is a quiet market 
at the moment and has been for some 
time. Prices are steady at current levels 
of $3.35 for 46 oz. natural orange 
juice, $2.75 for blended and $2.40 for 
grapefruit juice. Unsold stocks of cer- 
tain items such as unsweetened orange 
juice and #5 tins of sections are grow- 
ing tight and may prove to be a prob- 
lem before another pack rolls around. 


APPLESAUCE—A market that con- 
tinues steady in the face of improved 
consumption which seems to be a nor- 
mal situation every year. The Eastern 
pack may suffer from lack of raw stock 
but if such is true it has not materially 
increased local buying. New pack 
costs are expected to be higher for a 
number of reasons and could stimu- 
late forward buying when this _be- 
comes a fact. At present, the market 
is holding at $1.30 for fancy 303s and 
$7.00 for tens. 


WEST COAST FRUITS—Cling 
peaches led the parade this week as 
the trade here are convinced this item 
will be higher priced. Advertised 
brands raised their lists on the basis 
of a ten cent increase on 214s and the 
independents are expected to follow 
suit making 214 choice $2.50. How- 
ever, any increase on shelf sizes is not 
expected to effect prices on tens which 
are a little on the sloppy side and 
range from $8.50 to $9.00 for choice 
grade. Local distributors are ordering 
new pack pears for shipment as soon 
as ready but they are moving cautious- 
ly until they see just how much the 
higher prices effect movement. How- 
ever, the movement will have to slow 
considerably if supplies are to be ade- 
quate as pro-rates are expected from 
every quarter. Sales of cocktail are 
also on the increase as there is every 
reason to believe this item could move 
to higher ground without warning. 
It’s a strong market all across the 
board. 


CALIFORNIA MARKET 


Advertised Brands Advance Cling Peaches 
—West Coast Pear Crop Definitely 
Short—Tomatoes and Tomato Products 
Open Higher and Firm. 


By “Golden Stater” 
SAN FRANCISCO, August 25, 1960 


CLING PEACHES — With adver- 
tised brands securing heavy response 
to an opening price of $2.65 on 214, 
the 10¢ dozen advance was welcome to 


independent private label packers. 
The latter have not received a rush of 
shipping instructions, but antcipate 
the trade will move with the advertised 
brand advance. Over the weekend, 
one private-label packer withdrew on 
clings and another advanced ($2.50 to 
$2.60 on 21% choice with other sizes 
proportionate) which allows two weeks 
for instructions to be placed against 
bookings at old basis. Although the 
pack to date has not come up to ex- 
pectations and in many places very 
discouraging, shipments have also been 
disappointing. However, response to 
advertised brands and their advance, 
allows independents to make their 
move and the trade should respond 
as pack evidence shows light pack to 
date resulting in marketing order with- 
drawing 10% cannery diversion effec- 
tive this week. Lower grades have 
been most affected (on short side). 


BARTLETT PEARS — With Cali- 
fornia tonnage receipts running 15 to 
20%, behind last year and Northwest 
indicating as low as half last year, this 
market has been extremely firm on 
standard and irregular grades. As in 
peaches, the quality of the lower re- 
ceipts of raw product have produced 
better grades. The trade has been 
most active on standards with many 
packers withdrawn at full list. 


FRUIT COCKTAIL—The market 
is still seeking its level at near list and 
should hold with strong cling and 
pear situation. Once again, the stand- 
ard grade of this item (fruit mix) is in 
short supply and will sell out early. 

APRICOTS — After the first ship- 
ping by the trade, attention has been 
diverted to developments on clings, 
pears and cocktail. 


FREE PEACHES — With fancies 
settling at the normal differential with 
advertised brands, the market has 
been steady. Packers voluntary grade 
control has produced fewer lower 
grades. School lunch purchases have 
been better than 5 times last years 
20,000 cases. The result shows a 
healthier and steadier situation com- 
pared to last year. 


TOMATOES—With late crop, light 
production and full production de- 
pendent on full October run, canners 
openings of standards at $1.30 for 303; 
$1.95 for 214 and $6.60 for tens have 
been well received. Extra standards 
are $1.45; $2.15 and $7.35 with fancy 
$1.75; $2.60 and $9.50. These compare 
with last years lower openings plus 
immediate trading. This year’s prices 
will hold, pending actual out-turn of 
pack that is now way behind without 
carryover. 


TOMATO PRODUCTS—Tonnage 
to date is down 40% from last year. 
Products are off to a poor start and all 
products are at low carryover, packers 
have announced prices on a firm basis. 
Only a long season can produce the 
tonnage desired and needed to replace 
depleted stocks. Tomato puree in 10's 
opened at $6.50; $7.50 and $8.50 for 
the 3 gravities. Capsup in 10's, Fancy 
$9.75; Extra Standard $8.75; Standard 
$7.75, with 14oz. Fancy $1.6214. Chili 
Sauce—12oz. $1.80, tens $11.50. To- 
mato Paste 96/60z.—$7.25 case and 
tens 26% $11.75 dozen. 8 oz. fancy to- 
mato sauce 7714¢doz. Tomato juice 
2’s $1.1714; 460z. $2.45; tens $4.90. 


CALIFORNIA APRICOT PACK 


The California pack of canned apri- 
cots, converted to cases of 24 No. 214 
cans, was equivalent to 5,949,128 cases, 
according to a report issued Aug. 20 
by the Canners League of California. 
The pack consisted of 3,778,336 cases 
of Halves, 626,160 cases Whole Peeled, 
and 1,544,632 cases Whole Unpeeled. 

This year’s pack compares with a 
pack last year, on a 24/214 basis, of 
4,885,473 cases, consisting of 3,096,751 
Halves, 514,416 Whole Peeled, and 
1,274,306 Whole Unpeeled. 


ASPARAGUS AND SPINACH 
STOCKS 


Stocks of canned asparagus held by 
California canners as of August 1, 
1960 totaled 2,743,490 actual cases, ac- 
cording to an announcement made by 
the Canners League of California. 
These stocks consisted of 1,245,577 
cases of White canned asparagus and 
1,497,913 cases of All-Gyeen asparagus. 

Stocks of canned spinach held by 
California canners as of August 1, 1960 
totaled 2,423,546 actual cases. 


Quartermaster Association — The 
1960 Convention of the Quartermaster 
Association will be held in Washing- 
ton, D. C. October 12-14. On October 
13, Alfred J. Stokely will chairman a 
panel on the Military Subsistence Sup- 
ply Agency. The Executive Director 
of MSSA and members of the staff will 
participate in the discussion. Canners 
are invited to submit questions about 
MSSA policies and operations in ad- 
vance of the convention. Questions 
should be sent to Major Gen. Hugh 
Mackintosh, Executive-Director, Mili- 
tary Subsistence Supply Agency, 226 
W. Jackson Blvd., Chicago 6, III. 
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FISHERY NOTES 

CANNED SHRIMP — Canned 
shrimp pack in the Gulf States of 
Alabama, Mississippi, ‘Texas, and 
Louisiana, on the basis of 48/5 ounce 
cans or equivalent, for the season 
beginning August 1 and ending July 
31, 1960, amounted to 812,538 cases 
produced by 33 plants. For the season 
ending July 31, 1959, 37 plants pro- 
duced 864,037 cases, and for the sea- 
son ending July 31, 1958, 39 plants 
produced 585,926 cases. The shrimp 
season for Louisiana’s inside waters 
opened on Monday, August 15 and 
will remain open through midnight 
December 20. 

CANNED OYSTERS—Twenty-two 
plants in the Gulf States of Alabama, 
Mississippi, and Louisiana produced 
260,838 standard cases of 48/4-2/3 
ounce cans, for the season beginning 
August | through July 31, 1960. For 
the period ending July 31, 1959, 17 
plants produced 226,204 cases, and for 
the season ending July 31, 1958, 24 
plants produced 199,792 cases, same 
basis. 


GOVERNMENT WANTS 

MESSA, Oakland Region, 2155 
Webster St., Alameda, Calif. has issued 
tentative requirements on the follow- 
ing: Canned Tomato Juice, Grade A— 
815,874 cases 12/3 cyl; Tomato Catsup, 
Grade A—287,238 cases 6/10’s; 453,476 
cases 24/12z bottles. 


Veterans Administration Supply De- 
pot, P. O. Box 27, Hines, IIl., has 
asked for bids on the following re- 
quirements, to be opened on the dates 
stated: Canned Corn—Golden—Au- 
gust 31, 1960 (Small business only); 
Canned Sardines—Maine—September 
6, 1960 (Small business only). 


General Services Administration, 
7th & D Sts., S. W., Washington 25, 
D. C. has asked for bids on the follow- 
ing requirements; to be opened on the 
dates stated: Canned Pears; Canned 
Tomato Juice—September 6, 1960. 


SCHOOL LUNCH FOODS 

The U. S. Department of Agricul- 
ture has purchased 300,000 cases of 
6/10’s of canned Green Beans for use 
in the School Lunch Program. Pur- 
chases were made from canners in 
Arkansas, Delaware, Georgia, Mary- 
land, Michigan, New York, Oregon, 
Pennsylvania, Tennessee, Washington, 
and Wisconsin, and ranged from $3.50 
to $3.83 per case. 


TOMATO PASTE.—U. S. Depart- 
ment of Agriculture offers to buy To- 
mato Paste in No. 10 cans of the 1960 
pack for use in the School Lunch Pro- 
gram. Offers must be received by 
USDA not later than September 9 for 
acceptance by September 16. Delivery 
October 3 through November 7. 


SWEET POTATOES. — USDA has 
rejected offers of canned mashed Sweet 
Potatoes planned for use in the School 
Lunch Program. Quantities offered at 
acceptable prices were inadequate to 
provide national distribution to schools 
participating in the program. 

CANNED PEACHES—The USDA 
has purchased 693,730 cases 6/10’s 
choice grade canned freestone and 
clingstone peaches for the School 
Lunch Program. All of the purchases 
were made from canners in California. 
The price per case for freestones 
ranged from $4.15 to $4.40. The price 
for clingstones ranged from $3.85 to 
$4.05 per case. Shipments are to be 
made during the period September 12 
to October 15. 


EDITORIAL 
Continued from Page 5 


stable. Don Tobin called that kind 
of running “All the way to China and 
back.” 

“Ole Monnie looked like a true 
champ as he nosed out Miles in a real 
thriller for the grandstand set. 

“The second heat was the best of 
the afternoon with Mort Adams, Jack 


Hemingway and Gordie Van Eenwyk 
making it a nip and tuck affair at the 
wire. Mort drove a heady race win- 
ning by a head and a half. Gordie 
nipped Jack at the wire. Well, if 
you're gonna be technical it was the 
horses that did the nipping. Don 
Tobin had a nice ride and after it was 
all over he came jogging in. He looked 
nice though because he’s tall and wil- 
lowy and wears his silk with a lot of 
class. Of course he’s won it three times 
so maybe that’s the reason. 


“Kenny Boekhout told us that if his 
horse got out in front he could stay 
there but he had to get there first. 
Well, that’s exactly what he did in the 
third heat and he won by a country 
mile. We think N. A. was second and 
Don Tobin third with Jack Heming- 
way last. 


“The fourth heat pitted the first and 
second place winners of the first two 
heats. We've already told you about 
that exciting finish so about all we can 
add is that Chuck Sullivan of the St. 
Joe Paper Company in Rochester was 
standin’ by to present his company’s 
trophy to the proud winner. This was 
the first time Monnie had taken it 
and the boys wuz sayin’ afterward that 
it was mighty nice cuz the winner puts 
on a steak roast for the rest and the 
fellas wuz glad to give Monnie a crack 
at it. 


“This shoud end our story be we 
can’t close without reporting that Con- 
tinental Can Company again this year 
put on a swell cocktail party at the 
Garlock House. It was a fancy affair 
with orchestra, plenty of food, bever- 
age and atmosphere. It was a fitting 
climax to another nice affair in this 
sometimes hectic business. After the 
party nearly all of the gang ended up 
at Trombino’s in Lyons where Mon- 
nie was kind enuf to use his newly 
won trophy (Revere bowl) for the pur- 
pose of toasting anyone who wanted 
to be toasted.” 
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CANNING TRADE 


The only DIRECT approach to 


ONE- 
MAN 
JOB 


tomatically unload and unscramble all size cans, 202-404 inclusive, with 
‘ks cnw-man-epeneted combination. Gentle handling of bright cans is its 
virtue. For complete information write or phone 190. 
Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


The Canning Industry 


SHUTTLEWORTH, INC. 


Small_Cost Warren, Indiana 
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ASPARAGUS 

Calif., Fey., All Gr., No. 300 
Mammoth ............3.60-3.63 
Med.-Small 

Gr. Tip & Wh. Colossal......3.20 

Tri-St. Fcy., All Gr., No. 300 
-3.77% 
Mammoth ........ re 3.77% 
3.72144 
2. 


20 

Mid-W., Fey., All nee Cuts & Tips 


2:10-2.25 
BEANS, Stringless, Green 
Fey., Fr. Style, 8 oz. ....1.02% 
-50-1.55 
Fey. Cut. Gr. » No. 303...1. 35-1.45 45 
7.75-8.50 
Ex. St., Cut Gr., 
1.25-1.30 
7.00-7.25 
Wax, Fey., Wh., 3 sv., 
2.05 
Cut, 3 sv., No. 303... .1.55-1.60 
9.00 
St., Cut, No. 303..... 135-1.40 


Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 


10.50-12.50 
Fey., Cut, No. 303....... 1.45-1.50 
8.00-8.50 
Ex. Std., No. 303 ...... 1.30-1.50 
No 10 7.00-7.50 
Std., Cut, No. 303 «+ +1.10-1.15 
6.00-6.25 
Wax, Fcy., Cut, 3 sv., 
1.55-1.65 
9.00-9.50 
8.75-9.25 
10 6.85-7.50 
Std. “No. 
No. 44080000005 088 6.25-6.50 
South 
Fey., Wh. Gr., No. 303 ...... 1.90 
Fey., Cut, G., No 303 ...... ae 
8.50-8.75 
Ex. Std., No. 303 ......1.20-1.30 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 


Cut, 3 sv., 
03 


1.85-1.90 
4 sv., No. 1.75 
9.40 


Ex. St., 5 sv., No. 303.......1.45 
10 


East 
Fey., Tiny Gr., No. 303 ..... 2.50 
No. 10 .............18.75-14.00 
Small, No. 303 . +. --2.10-2.15 
Medium, No. 303. 1.90 
Ex. Std., G.&W., No. 303 
1.37%-1.40 
9.00-9.50 
Mid-West 
Fey., Tiny Gr., No. 303. .2.25-2.50 
Rootes 13.75-14.00 


No. 10 
Small, No. 303 .......2.00-2.10 
INO. 10 00 


a No. 303 ....1.85-1.90 
11.00-11.50 

Sta., Gr. & w., “No. 303 ...1.4 

BED. 

BEETS 
East, Fey., Diced, 

97%-1.05 
Fey., Sliced, No. 303 ..1.07%-1.10 
Midwest, Fey., Sl., 8 oz. ...82% 
No. 4 1.15 
5.00-5.25 
O1ced, No, 
4.50-4.75 


CARROTS. 
East, Fcey., Diced, No. 303 1.25 
No. 10 


Mid-West, Fancy, 


No. 303 -1.10-1.20 
No. 10 ........ 06.20 
Sliced, No. "303 


1.30 
No. 10 
CORN 


East 
W.K. & C.S. Golden 


Ex. “std. No. 303 -1.30-1.50 
10 7.75-8.50 
Std., No. 303 ery, 1.20-1.35 
Fey., "No. 303 ..1.50-1.75 
0 0.00 
Ex. “Std., No. "303 1.35-1.50 
West 
W.K., C.S., Gold., Fey., 
1.50-1.60 
8.75-9.00 
Ex. Std., No. 303 
Co. Gent., W.K. & C.S. 
8.75-9.25 
Hx. Std., No. 303 ....... 1.50-1.60 
7.75-8. 6.75 


No. 1 


East Alaskas 

1 sv., No. 303 ........2.59-2.60 
....13.50 


NO. 20 -9.00 

Ex. Std., 2 sv., No. 303. .1. 40-1.50 

BD 
03 


Ni 8.00-8.25 
4 sv Me. 1.25 


Pod Run, No. 303 ....1.15-1.25 


East Sweets 
Fey., Pod Run, No. 303. .1.35-1.45 


Ex. Std., 1.25-1.35 
No. -0 7.75-8.00 
Alaskas 
Poy., 1 O¥., B OB. 
3 sv., No. 303 .. .1.55-1.60 
Ex. Std., 3 sv., 8 oz. -92%4-.95 
3 sv., No. 303 ...... ng 
85 
7.00-7.25 
Mid-West Sweets 
“— 3 sv., No. 303 ....1.55-1.60 
sv., No. 303 1.45-1.50 
....8.00-8.25 
Ungraded, No. 303 ...1.50-1.52% 
8.00-8.25 
Ex. Std., 3 sv., No. 303...... 1.40 
7.50-7.75 
Ungraded, No. 303 ..... 1.30-1.40 
7.50-7.75 
Std., Ung., No. 303... .1.25-1.32% 
No. 7.00-7.25 
PUMPKIN 
Midwest, Fcy., No. 2% ..... 1.60 
East, Fey., No. 1.65 
-5.90-6.00 
SAUERKRAUT 
Midwest, Fey., No. 303 ...1.42% 


SPINACH 
Tri-State, Fcy., No. 303 1.40-1.45 


CANNED FOOD PRICES 


Ozark, Fey. MO. BOB... 1.20 
Calif., No. ‘303 . 15-1.17% 
-1.65-1.67% 
BO. BD 4.8 
SWEET POTATOES 
Tri-States, syr., No. 303..... 1.50 
.2.00-2.15 
No. 2% 
TOMATOES 
Tri-S 
Ex. Std., No. 303 ....... 1.50- 
Fla. Std., 1.25 
No. 2% 2.00 
7.25 
Mid- Fey., No. 1 
1.85 
No. 3.25 
Ex. Std., No. 1 6066200 0mm 1.20 
1.50-1.65 
2.40-2.55 
1.27%-1. 37 
7.50-8.00 
Calif., Fey. 8.P., No. 303. ...1.75 
No. 
ee 
Ozarks, Std., No. 303........ 1.45 
Texas, Std., No. 303 ........ 1.35 
7.25 
TOMATO CATSUP 
Fey., 14 oz. 1.62% 
9.75 


-+1.77%-1. 
TOMATO PASTE 
Calif., Boy., 06/6 OZ. ........ 7.25 
No. 10 (per doz.) 26% ..11.75 
No. 10 (per doz.) 30% . 
Mid-West 
No. 10 (per doz.) 26%.... 
TOMATO PUREE 


—" Fey., 1.06, No. 303 ...1.55 
Mid: West, Fey. 1.045, 
1.00-1.05 
No. io 7.00 
East, Fey., 1,045, No. 1.....1.05 
7.00 
FRUITS 
APPLE SAUCE 
Hast, Fey., No. 303 ..... 130-135 
7.00-7.25 
6.35 
Calif. (gravensteins) 
1.55 
325 
APPLES (East) 
APRICOTS 
Halves, Fcy., No. 2% ...... 4.00 
13.50 
Choice, No. 2% ........ 3.15-3.25 
12.00 
Fey., Wh. Peeled, No. 2%... .4.00 
BLUEBERRIES 
2.75-2.85 
No. 10, Water ....... -16.00-16.85 
CHERRIES 
R.S.P., Water, No. 303 . .2.10-2.25 
11. 75-13.00 
R.A., Foy., No. 24% ...cceces 6.15 
21.30 
We. BY 5.85 
20.00 
COCKTAIL 
2.15-2.20 
.11.95-12.45 
Choice, No. 303 .....2.07%-2.12% 
3.15-3.20 


GRAPEFRUIT SECTIONS 
Fey., Citrus Salad, 


2.50 
PEACHES 

Calif., Cling Fey., No. 303 ..1.90 

chotee, No. -1.62%-1.70 

No. 8.50-9.00 

No. ots 2.20-2.25 


VINEAPPLE—Per case 
(Toll & bag extra) 


6/10 ....... 
Crushed, "24/2 


24/2 
6.95 


6/10 . 

Std., Half Slices, 24/2 ° 
24/2% 


PLUMS, PURPLE 


-95 

05 

50 

-60 

00 

6/10 95 

Choice, ‘si. 60 
24/2% 


Choice, No. 303 ee 
JUICES 
APPLE 
Midwest, 1 qt. gl. ......1.90-2.10 
CITRUS NDED 
1.15-1.20 
2.75 
GRAPEFRUIT 
MO. 1.02%-1. re 
ORANGE 
PINEAPPLE—Per Case 
Hawaiian, Fcy., 24/2 ....... .2.40 
TOMATO 
East, Fey., No. 2 ..... -1.20 
Mid-West, "Fey., No. 2 15- 1. 
Calif., No. 2 1.17% 
46 oz. . .2.45 


FISH 


-38.00 
4.00 
Med., Red, Ne. iF . 1.00 

P.S. Sockeye, %’s ....24.00-25.00 
Pink, Tall, No. 1 .....24.00-25.00 


13.50-14.00 
Chum, Tall, No. 1 rrr 
SARDINES—Per Case 
Calif., Ovals, 24/1’s ..... 4.25-4.50 
Ovals, 
No. 1 T., Nat. 
Maine, oll Keyless. 


¥% Oil Key Carton 


SHRIMP—Reg. 5 oz. per doz. 
Medium ......... 

TUNA—Per Case 
Fcy., White Meat, %’s.....14.50 


Fey., Light Meat, %’s. .10.25-10.75 
CRUMB 
Grated ..... -6.75 
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‘3 Elberta, Fey., No. 2%. ..2.90-2.95 
= PEARS 
Pey., No. BOS 
Choice, No. 308 
5 
6.95 
5.10 
6.10 
BEANS, LIMA 
SALMON—Per Case 48 Cans 
20 


